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Director’s  Comments 


“My  message  this  month 
to  the  Sixth  Marine  Corps 
District  Warriors--those  who 
feel  the  pressure  of  quota-the 
Marines  on  the  forward  edge 
of  the  fighting  hole--is  very 
simple.  I appreciate  your  hard 
work,  personal  sacrifices,  and 
superb  results.  You’re  a great 
team  and  I’m  very  proud  to  be 
part  of  it.  Keep  the  Quality 
production  going.  Our  goal  is 
to  close  out  March,  April  and 
May  and  beat  the  other  Serv- 


ices back  into  the  high  schools. 
This  will  allow  us  to  fill  out  the 
remainder  of  this  fiscal  year 
with  high  quality,  senior  con- 
tracts and  develop  a first  rate 
pool  for  FY91.  You’re  doing 
wonderful  work.  Press  on.” 

Semper  Fidelis, 

f £■ 

J.C.  LILLY,  JR. 

Colonel,  USMC 


Back  to  Basicsl 

In  past  articles  I have 
mentioned  the  importance  of 
“Telling  the  Marine  Corps 
Story,”  and  once  again  am 
stressing  its  vital  contribution 
to  our  Corps.  Part  of  our 
legacy  is  truly  a living  legend 
comprised  of  thousands  of  re- 
tired Marines.  In  fact,  retirees 
are  an  integral  part  of  the 
Total  Force,  playing  a vital 
role  in  our  mobilization  and 
contingency  plans. 

Retirees  provide  an  ex- 
perienced and  tested  wartime 
resource  in  numbers  and  skills 
too  valuable  to  ignore.  A 
portion  of  our  retired  commu- 
nity sometimes  feels  that  we 
no  longer  consider  them 
Marines  and  that  “taking  care 
of  our  own”  doesn’t  apply  to 
them  and  their  families.  Addi- 
tionally, there  is  a perceived 
lack  of  interest  in  retiree 
matters  when  looking  through 
the  active-duty  scope.  I can  as- 


sure you  this  had  better  be  the 
exception  rather  than  the  rule 
in  the  Sixth  Marine  Corps  Dis- 
trict. 

Through  faithful  service, 
retirees  have  earned  certain 
rights,  benefits,  and  privileges. 
They  are  entitled  to  the  same 
respect  and  courtesy  we  show 
our  active-duty  Marines.  They 
should  be  addressed,  in  writing 
or  orally,  by  their  retired  mili- 
tary rank. 

Active-duty  Marines  must 
become  more  sensitive  to  the 
needs  of  our  retired  community. 
Part  of  those  needs  is  to  “Tell 
the  Marine  Corps  Story,”  in  the 
form  of  information  that  is  cur- 
rent with  what  we  are  doing 
now  in  the  Corps.  Not  forget- 
ting to  update  them  on  our 
present  training  programs  in 
the  delayed  entry  program,  re- 
cruit depots  and  follow-on 
schools. 

The  most  important  part 
of  “Telling  the  Marine  Corps 
Story”  is  not  how  it  was  in  the 


“Old  Corps”  but  rather  how  it  is 
now  in  the  strongest,  best 
trained  and  equipped,  peace- 
time Marine  Corps  in  history. 

Every  part  of  our  Total 
Force,  active,  reserve,  and  re- 
tiree, must  work  together  to 
enhance  understanding  and 
provide  for  continued  success- 
ful recruiting  and  combat 
readiness. 


M.J.  Fladdock 
Sergeant  Major,  USMC 


February  1990 
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RAO’s  Alma  Mater 


Story  and  photo  by  Sgt.  Susan  M.  Hand 

PANCO,  RS  Macon 

District  Recruitment  Advertising  Officer, 
turned  “recruiter  for  a day,”  as  he  stepped  foot 
into  the  high  school  he  had  graduated  from  in 
1979. 

A few  months  ago,  Captain  Doug  Olsen, 
6th  MCD  RAO,  was  shopping  at  the  Town 
Center  Shopping  Center  in  Kennesaw,  Ga., 
when  on  his  way  out,  he  noticed  Recruiting 
Sub-station  Kennesaw,  located  in  the  building 
next  door.  Since  he  was  in  the  local  area,  he 
dropped  in  to  say  hello,  ask  how  well  the  adver- 
tising helps  them  in  their  area,  and  to  find  out 
who  inherited  his  hometown  high  school,  Jo- 
seph Wheeler  High  School. 

"Sergeant  Richard  McQuiston,  who  began 
recruiting  three  months  ago,  is  the  local  re- 
cruiter for  Wheeler,”  Master  Sergeant  Charles 
Russell  began  to  explain.  “He’s  my  newest  guy 
on  the  streets  and  he  can  use  all  the  help  he 
can  get.” 

More  than  happy  to,  and  rather  excited 
about  going  back,  Olsen  agreed  to  take  a trip  to 
Wheeler  High  School  in  Marietta,  Ga. 

“There  is  life  after  Wheeler!”  the  Captain 
began,  as  a class  of  juniors  and  seniors  atten- 
tively listened.  “Look  at  me,  a native  of  Marietta 
since  I was  14,  and  now  a world  traveler,  Supply 
Officer,  Advertising  Officer  and  most  impor- 
tantly, a proud  U.S.  Marine.” 


"Nowhere  else  can  a young  man  or 
woman  gain  the  leadership  experience, 
discipline  and  ' Esprit  de  Corps'  that  is 
the  hallmark  of  the  Marines!" 


Coordinated  through  JROTC  instructor, 
Air  Force  Lt.Col  Paramoure,  Olsen  and 
McQuiston  had  the  full  and  undivided  attention 
of  two  classes  of  eligible  male  and  female 
students.  Most  of  these  teens  had  shown  some 


TELLING  WAR  STORIES-Ca/tf.  Doug  Olsen,  a 
supporting  arms  Warrior. 


interest  in  the  military,  but  have  not  made 
that  all-important  decision  in  their  lives. 

Olsen  really  impressed  the  students  as 
he  delivered  a motivational  speech  about  the 
many  opportunities  that  are  available  in  the 
Marine  Corps.  He  spoke  about  the  NROTC 
scholarships,  Platoon  Leaders  Course  and  the 
Reserves  for  college  bound  prospects.  Not 
solely  capitalizing  on  the  Officer  Programs, 
Olsen  also  informed  the  students  of  the  educa- 
tional benefits,  technical  skills  training  and 
leadership  traits  available  through  the  enlisted 
ranks  of  the  Corps. 

After  the  students,  asked  their  many 
questions,  such  as  “why  did  you  choose  the 
Marines?"  Olsen  told  the  students  that  the 
Marines  are  a “special  breed”.  “Nowhere  else 
can  a young  man  or  woman  gain  the  leader- 
ship experience,  discipline  and  ‘Esprit  de 
Corps’  that  is  hallmark  of  the  Marines!” 
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RS  Orlando 


Building  Esprit 


Stoiy  and  photos  by  SSgt.  Rudy  Hernandez 

PANCO,  RS  Orlando 


HI  MOM \-Future  Marines  and  re- 
cruiters of  PCS  Maitland,  Fla.  feel 
the  thrill  of  victory. 


Kissimmee.  The  competition 
consisted  of  a tug-of-war,  stretcher 
race  and  the  initial  strength  test. 

The  battle  between  the 
stations  was  tough  but  the  devil 
pups  from  Maitland  edged  the 
competition  by  defeating  the  Kis- 
simmee team  in  the  tug-of-war. 

But  there  is  more  to  being  a 
Marine  than  being  competitive. 
Chief  Drill  Instructor  MSgt. 
Charles  D.  Vickers  from  the 
Special  Training  Branch,  Parris 
Island,  S.C  was  on  hand  to  answer 
questions  about  recruit  training. 

“The  key  to  success  at 
Parris  Island  is  simply  having  the 
desire  to  do  well  and  proper 
physical  conditioning  while  in 
the  delayed  entry  program,  “ 
Vickers  said. 


AAGRH  -/!  future  Marine  and 
intestinal  fortitude . 


Marines  have  always 
been  competitive.  Even 
future  Marines  display  that 
type  of  drive.  They  begin  to 
refine  it  on  their  way  to  boot 
camp. ..with  their  recruiter. 

RSS  Orlando  recruiters 
recently  observed  this  Ma- 
rine virtue  in  their  soon-to- 
be  leathernecks  during  their 
quarterly  Field  Meet. 

Representing  RSS 
Orlando  were  the  men  and 
women  from  PCS  Sanford, 
Maitland,  Herdon  Plaza  and 


February:  Black  History  Month 


February  1990 
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Asheville  MCJROTC 


The  Nation’s  Finest 


Story  and  photo  by  SSgt.  Alfred  Biggs 

PANCO,  RS  Raleigh 

The  cadets  of  the  Asheville  High  School 
Marine  Corps  Reserve  Junior  Officers’  Training 
Corps  (MCJROTC)  were  recently  awarded  the 
1988-1989  Marine  Corps  Reserve  Officers’  As- 
sociation (MCROA)  trophy  and  streamer  as  the 
most  outstanding  MCJROTC  Unit  in  the  na- 
tion. There  are  81  such  units  across  the  coun- 
try. 

Being  named  the  “most  outstanding  unit”  in 
the  nation  is  indeed  an  outstanding  feat.  How- 
ever, just  as  commendable  is  the  fact  that  the 
Asheville  High  School  MCJROTC  Unit  has 
been  recipient  of  this  award  for  an  unprece- 
dented fourth  time. 

According  to  Captain  M.A.  Miller, 
MCJROTC  Project  Officer,  6th  MCD,  it  is  the 
first  time  any  unit  has  received  this  award  four 
times. 

The  Asheville  unit,  which  was  formed  in 
July  1975,  not  only  has  been  named  the  Nation’s 
Most  Outstanding  Unit  four  times,  but  of  the  12 
years  they  have  participated  in  the  competition, 
they  have  also  garnered  six  second  place  fin- 
ishes and  one  third  place  finish. 

In  addition,  they  were  also  named  as  one 
of  five  Honor  Schools  in  the  southeast,  and  re- 


ceived a Distinguished  Unit  Award  for  1988- 
1989. 

The  unit  is  made  up  of  171  students  from 
grades  nine  through  12.  There  are  three  retired 
Marines  at  the  helm.  Colonel  Alfred  I.  Thomas 
is  the  Senior  Marine  Instructor  and  has  been 
since  the  formation  of  the  unit  in  1975.  His 
Marine  Instructors  are  First  Sergeant  Charles 
A.  Fisher  who  joined  the  unit  in  1976  and 
Master  Sergeant  James  H.  Duncan  who  began 
in  1983. 

The  competition  for  the  award  is  based  on 
the  unit’s  overall  performance  in  many  catego- 
ries, according  to  Capt.  Miller.  “Some  of  the  key 
indicators  for  the  Asheville  Unit  were  cadet 
scholastic  achievement,  community  service, 
public  relations,  and  participation  in  school 
activities,”  he  explained. 

Colonel  Thomas  describes  the  unit  as  a 
cross-section  of  the  school  and  community.  “We 
have  students  in  the  National  Honor  Society 
and  we  have  students  with  average  grades.  But, 
they’ve  always  stood  head  and  shoulders  above 
all  the  other  units  in  the  areas  of  community 
service  and  public  affairs  projects.”  He  noted 
that  during  the  last  school  year  the  cadets  gave 
over  5,000  hours  to  these  activities,  about  4,000 
of  which  were  evenings,  weekends  and  holidays. 
This  included  color  guards,  honor  guards,  pa- 
rades, funeral  details,  and  other  work  details. 


FUTURE  SILENT 
DRILL  TEAM  MA- 
RINES?-Asheville  H.S. 
MCJROTC  cadets  per- 
form with  precision. 
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Recruiting 


Story  by  J.C.  Saris,  Jr. 

PAN  CO,  RS  Nashville 

To  one  Marine  rifleman, 
recruiting  is  explained  in  terms 
of  competitive  shooting.  “Can- 
vassing is  like  snapping 
in.. ..concentrating  on  quality,” 
said  GySgt.  John  Wayne 
Johnson,  NCOIC  of  RSS 
Johnson  city. 

GySgt.  Johnson’s  experi- 
ence with  consistent  competi- 
tive shooting  is  a target  riddled 
with  impressive  statics.  Before 
arriving  at  RS  Nashville, 
Johnson  was  a member  of  the 
Marine  Corps  Rifle  Team  for 
10  years.  Those  years,  how- 
ever, were  not  just  spent  as 
another  competitor. 

Johnson  made  a name 
for  himself  in  1980  when  he 
swept  the  Far  East  Division 
Individual  Rifle  and  Pistol 
matches.  His  rifle  score  was 
576-43Vs  and  his  pistol  score 
was  547-14Xs  (of  a possible 
600).  This  record  match  set  the 
precedence  for  his  nomination 
to  compete  in  the  National 
Rifle  Championships  at  Camp 
Perry,  Ohio  that  same  year. 

He  then  swept  the  Na- 
tionals with  another  record- 
breading  score  of  494-23X  (of 
a possible  500).  This  new 
record  won  him  the  prestigious 
Daniel  Boone  Trophy  and  a 


meritorious  promotion  to  staff 
sergeant. 

Johnson’s  shooting  career 
continued  to  sky-rocket  until 
he  left  the  Marine  Corps  Rifle 
Team  to  join  the  RS  Nashville 
recruiting  team. 

“I  believe  that  the  compe- 
tition I’ve  experienced  in 
shooting  has  prepared  me  for 
recruiting,”  said  the  rifleman. 

Johnson  has  taken  his 
shooting  experience  and  has 
been  a role  model  for  future 
Marines  throughout  his  re- 
cruiting tour.  Recently  he  has 
taken  time  to  train  with  the 


Johnson  City  MCJROTC  at 
the  range.  There,  air  guns  are 
employed  but  Johnson  and  the 
cadets  focused  on 
technique. ...quality  shooting. 

As  GySgt.  Johnson’s  tour 
comes  to  a close,  a new  task 
comes  to  hand.  Johnson  looks 
forward  to  his  new  assignment 
as  the  NCOIC  of  Scout  Sniper 
School,  MCCDC  Quanitco, 

Va. 

“The  Marine  Corps  has 
given  me  a lot.  Now  is  my 
chance  to  carry  on  the  tradi- 
tion and  give  my  training  to 
young  Marines.” 


Official  USMC  Photo 

SNAPPING  IN— GySgt.  John  Wayne  Johnson,  years  ago  as  a sergeant, 
prepares  his  sling  as  a member  of  the  USMC  Rifle  Team. 


February  1990 
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MAKING  PRESENCE  KNOWN-yl  Marine  LA  V con- 
voys to  its  misson  to  re-establish  civil  government. 


Task  Force  ’Semper  Fidelis’ 

THE 

DAYS 

AFTER 

PANAMA--The  taste  of  melted 
butter  on  grilled  shrimp  and  the  savory 
tang  of  marinated  steak  brought  a smile  to 
Pfc.  Christopher  Lynch  as  he  reached  for  a 
freshly  fried  piece  of  Panamanian  bread. 

The  usual  tense,  tiring  grind  of  countless 
hours  on  alert  and  patrol  was  replaced 
with  laughter,  exchanges  of  stories  and 
friendship  between  the  people  of  Nuevo 
Arraijan  and  the  Marines.  The  Lion’s  Club 
was  throwing  a surprise  party  for  their 
liberators. 

“There  is  no  way  we  can  show  our 
thanks  for  the  Marines,”  said  Hector  Vil- 
larreal, President  of  the  Nuevo  Arraijan 
Lion’s  Club.  “They  are  the  light  of  Panama,” 
Villarreal  said. 

For  three  weeks  after  hostile  opera- 
tions during  “Just  Cause,”  Marines  of  3rd 
Platoon,  K CO,  3rd  Bn,  6th  Marines, 
helped  rebuild  this  small  mountain  town 
15  miles  west  of  the  Panama  Canal. 

Whether  conducting  joint  patrols  with  the 
new  Panamanian  Public  Force/ferrying 
supplies  from  Panama  City  twice  a day,  or 
just  making  friends,  the  Marines  accom- 
plished their  mission. 


Story  and  photos  by 
Sgt.  Robert  C.  Jenks 
Camp  Lejuene,  PAO 


Dixie  Digest 


The  Lion's  Club  pavillion,  used 
by  the  platoon  as  its  base  of  opera- 
tions, became  a party  hall  in  honor  of 
the  Marines. 

“We  don’t  want  them  to  leave,” 
said  Sabino  Atencro  Lopez,  Lion’s 
Club  treasurer.  “But  we  know  they 
have  work  to  do  back  in  the  States. 

Our  community  is  capable  of  growing 
again  because  of  the  Marines.” 

Twenty  yards  from  the  party 
atmosphere,  Pfc.  Bobby  Taylor  and 
LCpl.  Don  Ryan  stood  sentry  behind 
the  brick  -like  sandbags  of  their  post, 
two  grim  martinets.  At  least  it 
seemed  so. 

Standing  behind  the  bags  were 
three  children  who  brought  the 
Marines  oranges  and  papayas. 

After  the  feast,  IstLt.  Julian  D. 

Alford,  Platoon  Commander,  pre- 
sented the  President  a Marine  Forces 
Panama  plaque. 

“We  are  proud  to  have  helped 
the  people  of  Panama,”  said  Alford. 

“Now  we  must  move  on  to  other 
missions  aroung  the  world,  but  we  AT  THE  READ  Y~/X>£v.  Bill  Orbin  (left)  and  Freddie  Smith, 

know  we  have  friends  here  We  will  Scout  Marines  with  D Co,  2nd  LAI  Bn,  wait  for  orders  prior 

never  forget  you  either  ” to  secur^nS  ^lcir  assigned  objective. 


AVI  D FANS -Task  Force  Semper  Fidelis  distributed  food  and  medical  supplies,  and  restored  water  service. 
The  Marines  ’ goodwill  was  later  reciprocated  by  the  Panamanian  people. 
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RAO  Notes  | 

RSNs... lifelines  of  leads 


By  Capt.  Doug  G.  Olsen 
District  Recruitment 
Advertising  Officer 

Recruiters  tell  me  that 
their  high  school  lists  are  their 
most  valuable  prospecting 
asset.  Obtaining  a high  school 
list,  however,  can  be  difficult. 
Let’s  take  the  offensive  and 
establish  a lifeline  of  leads 
through  the  Recruiter  Sup- 
plied Names  (RSN)  program. 

By  submitting  RSNs,  we 
can  generate  Direct  Mail  to 
our  best  prospects  and  adver- 
tise directly  to  our  target 
audience.  The  RSN  and  Direct 
Mail  programs  work  side  by 
side  to  generate  qualified  leads 
for  recruiter  follow-up.  Names 
submitted  through  this  pro- 
gram will  receive  up  to  seven 
mailings  during  a two  year 
period  with  a one-on-one 
message  aimed  at  grabbing  a 
prospect’s  interest.  Recruiters 
can  submit  names  from  various 
sources  including  high  school 
rosters,  Department  of  Motor 
Vehicles  and  junior/commu- 
nity  college  directories.  While 
the  emphasis  is  on  providing 
names  of  male  high  school 
seniors,  all  eligible  names  (i.e., 
men  age  17-28  with  complete 
address,  city,  state  and  zip 
cole)  are  processed  for  mail- 
ing. The  goal  for  the  District  is 


to  submit  100%  of  our  high 
school  junior  and  senior  lists 
and  every  obtainable  junior/ 
community  RSNs  are  as  fol- 
lows: 

* Recruiters  submit  lists 
to  their  RS  using  the  Re- 
cruiters Submission  Check- 
list. These  lists  are  then 
forwarded  to  the  District 
HQ  and  subsequently  to 
HQMC. 

* Female  names 
should  be  lined  out  if  the  list 
is  not  sex  identified. 

* Please  ensure  the  lists 
are  legible  with  full  names 
and  addresses. 

Names  submitted  and 
received  at  HQMC  before  the 
10th  of  each  month  are  proc- 
essed and  mailed  to  by  the  end 
of  the  following  month  (e.g., 
names  received  by  September 
10th  are  mailed  to  the  last 


week  of  October).  It  is  vital, 
therefore,  that  the  RS  and 
District  receive  your  lists  as 
early  as  possible  to  get  a jump 
on  the  other  services.  Addi- 
tionally, the  more  names 
submitted,  the  more  leads 
generated  for  recruiter  follow- 
up. 

As  you  can  see,  the  RSN 
program  is  an  excellent  vehicle 
for  recruiters  to  make  better 
use  of  names  obtained  while 
“working”  their  areas.  The 
program  enables  the  recruiter 
to  get  a quality  Direct  Mail 
package  to  a “hot”  lead  in  a 
timely  manner.  It  is  also  valu- 
able as  a supplemental  source 
of  leads  to  the  regularly  sched- 
uled Direct  Mail  program.  For 
more  information  on  the  RSN 
program,  contact  your  RS 
PANCO.  Remember,  by 
submitting  you  valuable  lists  as 
Recruiter  Supplied  Names, 
you  can  establish  a lifeline  of 
leads. 


Spring  Campaign  VO 


THE  FEUD 


IS  ON! 
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Corps-wide  \ 

Former  RS  Orlando  Warrior 

"13  MONTH  RECRUIT" 


Story  and  photo  by  Sgt.  Angela  J.  McDaniel 
MCRD  Parris  Island 

MARINE  CORPS  RECRUIT  DEPOT, 
Parris  Island,  S.C.--  On  Dec.  31,  Pvt.  Geraldo 
M.  Rodriquez  reported  to  Parris  Island,  leaving 
his  home  and  wife  in  Homestead,  Fla.  January 
12,  1990,  he  left  Parris  Island  in  a full  set  of 
blues  with  lance  corporal  chevrons  on  his 
sleeves.  No,  Parris  Island  doesn’t  have  a short- 
course-Rodriguez  arrived  in  December  1988. 

Rodriquez  was  in  his  third  week  of  being 
a recruit  when  his  training  abruptly  ended. 

“I  didn’t  understand  what  was  going  on,”  he 
said,  “but  I wasn’t  the  only  one.  What  was  wrong 
was  something  no  one  had  seen  before  on  a 
dental  chart. 

Apparently,  something  was  growing 
inside  his  jaw  area--that  something  turned  out 
to  be  a fatal  tumor.  “But  I wasn’t  headed  for 
Casual  Company  to  await  a medical  discharge. 
“The  doctors  told  me  I needed  an  operation  or  I 
would  die,”  he  said  quietly  with  a hint  of  a Span- 
ish accent  coming  through.  He  told  them  he 
couldn’t  afford  an  operation,  let  alone  within 
three  weeks.  He  suffered  his  mental  anguish 
alone. 

For  whatever  reason  it  was,  Rodriquez 
doesn’t  know,  the  Navy  doctors  recommended 
him  for  the  operation  he  needed  and  in  Janu- 
ary 1989,  he  was  sent  to  Bethesda  Naval  Hospi- 
tal in  Maryland. 

“The  doctors  said  my  situation  was  rare  and 
they  took  all  kinds  of  pictures,”  he  said.  “I  think  I 
made  some  kind  of  scientific  or  medical  his- 
tory.” 

Rodriquez  came  through  the  surgery  just 
fine  and  recuperated  in  Maryland  until  Octo- 
ber 1989.  “Well,  they  wouldn’t  let  me  PT  when  I 


NEVER  QUITS— LCpJ  Geraldo  Rodriquez 

was  recuperating,  that’s  why  when  I got  back  to 
Parris  Island,  I was  sent  to  Physical  Condition- 
ing Platoon,  but  I was  only  there  for  two  weeks,” 
he  said  proudly. 

Coming  back  to  Parris  Island  didn’t  mean 
his  worries  were  over.  Rodriquez  was  given  the 
option  to  leave  the  Marine  Corps  or  stay  in 
recruit  training.  The  opportunity  was  given  in 
consideration  of  all  he  had  been  through. 

“If  they  had  told  me  I had  to  leave,  I 
would’ve,”  he  said,  “but  they  gave  me  the  choice 
and  I wanted  to  stay-to  finish  what  I started.  I 
joined  because  I wanted  a career  and  more 
education.  Mostly... I wanted  to  be  a Marine.” 

“We  were  on  training  day  four  when  Ro- 
driguez joined  our  platoon,”  said  SSgt.  Ricardo 
G.  Hernandez,  senior  drill  instructor  of  Pit. 

2004,  E Company.  “I  read  his  evaluation  card 
and  thought  there  had  been  some  mistake  ." 

After  13  months  as  a recruit,  a life-saving 
surgery  and  earning  the  rank  of  lance  corporal, 
Rodriguez  can  finally  carry  on  the  way  he  has 
wanted  to  for  sometime-as  a Marine. 
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Rechargin  ’ Your  Battery 


Time  Is  Money 


Have  you  ever  found 
yourself  wondering  where  the 
month  has  gone?  You’ve  been 
working  like  crazy  all  month 
and  all  you  have  to  show  for 
your  effort  is  exhaustion.  Re- 
cruiting is  a three  year  tour  or 
as  some  like  to  say,  “THIRTY 
SIX,  ONE  MONTH  TOURS”. 
Regardless  of  what  we  call  it,  in 
order  to  successfully  complete 
our  tour  of  recruiting  and  have 
some  fun  doing  it,  we  must 
manage  our  time  properly. 

Take  a look  at  the  most  suc- 
cessful recruiters,  one  thing 
they  all  seem  to  have  in  com- 
mon is  they  are  excellent  man- 
agers of  time.  They  make 
mission  every  month  and  still 
have  time  to  do  some  of  the 
things  that  Marines  enjoy 
doing. 

Quality  of  time,  not  quan- 
tity is  very  important  in  the 
business  of  recruiting.  It’s  more 
important  what  you  do  with 
your  time.  All  of  us  are  given 
the  same  amount  of  time  in  a 
given  day,  week  or  month. 
However,  we  have  only  to  look 
around  us  to  see  that  some  of 
us  get  a great  deal  more  mile- 
age from  our  time  than  others. 

Since  recruiting  is  our 
business,  it  is  important  that  we 
manage  our  time  properly  in 
order  to  save  as  much  as  we  can 
so  that  we  can  spend  it  where  it 
counts  the  most:  in  front  of  the 
prospect.  Here  are  a few  ideas 


that  you  can  use  as  time  sav- 
ers: 

<rh  <rh  rb 

Plan  and  schedule  your  sales 
calls  at  least  the  night  before  so 
you  know  where  you  are  going 
and  why.  It  saves  unnecessary 
travel 

Map  your  travel  so  you 
can  avoid  backtracking  and  take 
shorter  routes. 

Plan  your  presentation  care- 
fully to  avoid  unnecessary  talk- 
ing Shorter  calk  permit  more  calls. 

While  you  are  waiting  to  see 
a prospect,  use  your  time  to  catch 
up  on  paper  work,  plan  the  next 
calls. 

Conserve  travel  time  by 
working  in  some  cold  calk  while 
in  the  area 

Reduce  time  for  meals  and 
breaks  to  a minimum.  Use  lunch 
appointments  with  prospects  to 
save  time. 

Screen  prospects  carefully, 
then  call  on  only  those  with  the 
most  potential  Make  sure  you  are 
calling  on  the  person  who  can 
make  the  buying  decision. 

Make  sure  you  have  all  the 
data  and  props  you  will  need  for 
the  presentation.  IPs  embarrass- 
ing as  well  as  time  consuming  to 
have  to  return  with  something  that 
was  missing. 

' r 4)4)4) 

The  one  great  asset  a 
professional  recruiter  has  is 
TIME!  How  the  recruiter 
spends  it,  uses  it  to  make  sales, 


8412  Comer 

Today’s  preparation 
determines  tomorrow’s 
achievement. 

We  cannot  direct  the 
wind  ...  but  we  can  adjust 
the  sails. 

SSgts.  Greene  and 
Robisheaux  from  RS 
Montgomery  and  RS 
Orlando  SSgts.  Phelps  and 
Valdes  have  recently  com- 
pleted the  Career  Re- 
cruiter Course  at  Le- 
esburg, Va.  Also  attend- 
ing the  course  were  MSgt. 
Ciccarelli  and  MSgt. 
Whipple  of  RS  Macon  and 
GySgt.  Callhan  of  RS 
Orlando.  Congratulations 
to  these  Warriors. 

The  District  held  a 
Pool  Director/Coordina- 
tor Conference  12-13  Janu- 
aiy  in  Atlanta.  There  was 
a good  exchange  of  ideas 
from  everyone  which  will 
strengthen  our  Pool  Pro- 
gram. 

A big  thanks  to 
everyone  involved. 

Semper  Fi, 

The  Contact  Team 


makes  the  difference  between 
just  getting  by  and  winning  in 
recruiting.  After  all  TIME  IS 
MONEY. 
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I Recruiter  ofjhe  Month  I 

RS  Jacksonville 

Sgto  Benjamin  Wheeler  of  RSS  Savannah, 
Ga.  closed  the  month  with  six  contracts. 

"I  went  over,  in  depth,  some  of  the  recruiting 
plans  and  thoughts  I had  from  last  year  and 
decided  to  capitalize  on  them. " 

Primary  MOS:  Fire  Direction  Controlman 

Hometown:  Augusta,  Ga. 

Family:  Wife,  Shiela  and  son,  Kellon, 

3 

RS  Raleigh 

Sgt.  Leon  Houston  of  RSS  Greensboro  N.C., 
netted  seven  contracts  for  the  month. 

"The  Command  Recruiting  Program  was 
instrumental,  hut  so  are  the  qualities  / learned  as 
an  infantryman— striving  to  he  number  one  at 
everything  I do." 


Primary  Mos:  Flight  Aircrew  Survival 

Equipment  man 
Hometown:  Macon,  Ga. 

Family:  Wife,  Gloria  and  son,  Leon, 

Jr.,  4 

RS  Macon 

GySgt.  Sir  Winston  D.  Smith  of  RSS 
Macon,  Ga.  sealed  the  title  with  six  contracts. 

"What  brought  me  through  was  helpful 
guidance  from  my  NCOIC  and  support  from  my 
wife  " 

Primary  MOS:  Accounting  Technician 
Hometown:  Kansas  City,  Mo. 

Family:  Wife,  Meta 


RS  Orlando 

SSgt.  Bobby  Adams  of  RSS  Lakeland,  Fla. 
captured  the  title  for  writing  seven  contracts. 

'We  have  a tight  shop  and  all  of  us  believe  in 
the  same  thing— making  mission. " 


Primary  MOS:  Motor  Transportation 

Operations  Chief 

Hometown: 

Speubenville,  Ohio 

Family: 

Wife,  Joyce  and  daughter, 
Jennifer,  8 

RS  Montgomery 

SSgt.  Charles  V.  Latimer  of  RSS  Mobile, 
Ala.  rose  to  the  top  this  month  by  writing  nine 
contracts. 

"What  helped  me  out  was  continued  pros- 
pecting from  last  month. " 

Primary  Mos:  Landing  Support  Specialist 
Hometown:  Greenville,  S.C. 

Family:  Wife,  Shawneequa,  two  sons, 

Charles,  5,  and  Sean,  3 


RS  Nashville 

SSgt.  Santiago  Silva  of  RSS  South  Memphis 

sending  10  contracts  down-range  this  month. 

7 quote  1 Peter  4:1:  If  anyone  ministers  let 
him  do  it  as  with  the  ability  that  God  supplies... " 


Primary  MOS:  Motor  Transportation  Chief 

Hometown:  San  Juan,  Puerto  Rico 

Family:  Wife,  Maggie  and  son, 

Daniel,  3 
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Honor  Roll 


9 Contracts 

SSgt.  C.  Jones,  RSS  Decatur,  Tenn. 

SSgt.  C.  Latimer,  RSS  Mobile,  Ala. 

8 Contracts 

SSgt.  H.  Williams,  RSS  Columbia,  S.C. 

7 Contracts 

GySgt.  B.  Mills,  RSS  Macon,  Ga. 

SSgt.  P.  Lockett,  RSS  Birmingham,  Ala. 

SSgt.  B.  Adams,  RSS  Lakeland,  Fla. 

Sgt.  J.  Martin,  RSS  Lawrenceville,  Ga. 

Sgt.  L.  Houston,  RSS  Greensboro 

6 Contracts 

GySgt.  S.  Smith,  RSS  Macon,  Ga. 

GySgt.  R.  Martinez,  RSS  Ft.  Lauderdale,  Fla. 
SSgt.  J.  Jones,  RSS  Lawrenceville,  Ga. 

SSgt.  N.  Crawford,  RSS  Rocky  Mount,  N.C. 
SSgt.  R.  L.  Brooks,  RSS  Fayetteville,  N.C. 

Sgt.  B.  Wheeler,  RSS  Savannah,  Ga. 

Sgt.  R.  Miller,  RSS  Jonesboro,  Ga. 

Sgt.  M.  Graham,  RSS  Florence,  Ga. 

Sgt.  M.  Hoffman,  RSS  Kennesaw,  Ga. 

Sgt.  L.  Reed,  RSS  Stone  Mountain,  Ga. 

5 Contracts 

GySgt.  L.  Lewis,  RSS  Goldsboro,  N.C. 

GySgt.  D.  Butler,  RSS  West  Palm  Beach,  Fla. 
GySgt.  M.  Taylor,  RSS  Miami,  Fla. 

SSgt.  T.  Gulledge,  RSS  Rocky  Mount,  N.C. 

Sgt.  M.  Rouser,  RSS  Atlanta,  Ga. 

Sgt.  A.  Griffiths,  RSS  Gainesville,  Fla. 

Sgt.  J.  Baker,  RSS  Charlotte,  N.C. 

Sgt.  E.  Bennett,  Jr.,  RSS  Raleigh,  N.C. 

Sgt.  D.  Mike,  RSS  Lakeland,  Fla. 

4 Contracts 

MSgt.  C.  Butcher,  RSS  West  Palm  Beach,  Fla. 
GySgt.  J.  Vandervort,  RSS  Ft.  Myers,  Fla. 
GySgt.  B.  Roberson,  RSS  Leesburg,  Fla. 

GySgt.  D.  Silcox,  RSS  Orlando,  Fla. 

GySgt.  S.  Scott,  RSS  Cocoa,  Fla. 

GySgt.  R.D.  Carlyle,  RSS  Albany,  Ga. 

GySgt.  S.  Shearman,  RSS  Gainesville,  Ga. 
GySgt.  B.  Rosemond,  RSS  Stone  Mountain,  Ga. 
SSgt.  W.  Durham,  RSS  Birmingham,  Ala. 

SSgt.  S.  Hubbard,  RSS  Jackson,  Miss. 

SSgt.  J.  Mauldin,  RSS  Vestavia  Hills,  Ala. 

SSgt.  A.  Miller,  RSS  Pensacola,  Fla. 

SSgt.  D.  Wilson,  RSS  Gulfport,  Miss. 

SSgt.  A.  Pace,  RSS  Tallahassee,  Fla. 


SSgt.  T.  Henry,  RSS  Asheville,  N.C. 

SSgt.  J.  Riley,  RSS  Chattanooga,  Tenn. 
SSgt.  B.  Renfroe,  RSS  W.  Palm  Beach,  Fla. 
SSgt.  D.  Botsfor,  RSS  W.  Palm  Beach,  Fla. 
SSgt.  D.  Cummings,  RSS  Orlando,  Fla. 
SSgt.  H.  Samuels,  RSS  Ft.  Lauderdale,  Fla. 
SSgt.  R.  Alexander,  RSS  Lakeland,  Fla. 

Sgt.  T.  Register,  RSS  Lawrenceville,  Ga. 
Sgt.  L.  Daniels,  RSS  Gainesville,  Ga. 

Sgt.  S.  Boyington,  RSS  Pensacola,  Fla. 

Sgt.  G.  Lee,  RSS  Columbus,  Ga. 

Sgt.  M.  Irvin,  RSS  Columbus,  Ga. 

Sgt.  P.  Stewart,  RSS  Columbus,  Ga. 

Sgt.  R.  Paul,  RSS  Gainesville,  Fla. 

Sgt.  M.  Rumley,  RSS  Charlotte,  N.C. 

Sgt.  D.  Knight,  RSS  Greensboro,  N.C. 

Sgt.  M.  Cauble,  RSS  Hickory,  N.C. 

Sgt.  H.  Kight,  RSS  Winston-Salem,  N.C. 

Sgt.  D.  Hudson,  RSS  Wilmington,  N.C. 

Sgt.  P.  Brown,  RSS  Chattanooga,  Tenn. 

Sgt.  J.  Brassfield,  RSS  Murfreesboro,  Tenn. 
Sgt.  R.  Hannah,  RSS  Knoxville,  Tenn. 

Sgt.  D.  Assfalg,  RSS  Nashville,  Tenn. 

Sgt.  E.  Dominguez,  RSS  Tampa,  Fla. 

Sgt.  E.  Wey,  RSS  Tampa,  Fla. 

Sgt.  J.  Nesci,  RSS  Clearwater,  Fla. 

Sgt.  P.  Facetti,  RSS  W.  Palm  Beach,  Fla. 
Sgt.  R.  Prevatt,  RSS  Leesburg,  Fla. 

Sgt.  W.  Thompson,  RSS  St.  Petersburg,  Fla. 


Pacesetter  Spotlight 

Warrior  of  the  Quarter 

Sgt.  Matthew  Stallworth 
6th  M CD  HQ 

Support  Marine  of  the  Quarter 

Sgt.  John  C.  Saris,  Jr. 

RS  Nashville 

Civilian  Support  Person  of  the  Quarter 

Ms.  Janet  Payne 
RS  Raleigh 
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SHIPPING 


ENLISTED  RECRUITING 
JANUARY  FY90 
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RESULTS 


NPSREGM+ PSREG 
MSN  SHIP  % 
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SHIPPING  QUALITY 


FTL 

JAC 

MAC 

MON 

NAS 

ORL 

RAL 


NET  NEW  CONTRACTING 
PSREG 


% 

NA 

NA 

100.0 

NA 

NA 
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CONTRACTED 
0.0 
0.0 
100.0 
171.4 
0.0 
110.0 
100.0 
90.0 


APR 

0.00 

1.85 
2.00 
1.84 
1.88 

1.86 
1.88 
1.89 
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